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Forecast: Holiday Sales
to Increase 3.6 Percent

By Andrew Asch Retail Editor

The first forecasts for the upcoming 2016 holiday sea-
son have been released, and they predict that retailers will
enjoy solid sales during the crucial season, which can com-
prise more than 20 percent of a retailer’s annual business,
according to the National Retail Federation, the Washing-
ton, D.C., retail trade organization.

Retail sales during November and December—exclud-
ing auto, gas and restaurant sales—will increase 3.6 percent
to $655.8 billion, according to the NRF, which released its
forecast on Oct. 4. Deloitte—the auditing, consulting and
risk-management company—forecast that holiday retail
sales will increase 3.6 percent to 4 percent, according to a
statement released Sept. 21. Retail sales should exceed $1
trillion during the season, said Daniel Bachman, Deloitte’s
senior U.S. economist.

“Consumers have ramped up their spending this year on
the back of a strong labor market. We also expect slightly
higher growth in disposable personal income during the up-
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Troubled California Brands
Figuring Out How to Survive
in the New Apparel World

By Deborah Belgum Senior Editor

A rash of recent layoffs at big prestigious Los Angeles
labels noted for their superb fabric, cutting-edge styles and
trendsetting ways is a sign that traditional brands are facing
tough competition from e-commerce sites and fast-fashion
retailers and faced with the added challenge of a millennial
mindset that shuns department-store merchandise in favor
of fashion blogger recommendations.

Particularly hard hit is the premium-denim category,
where private-equity firms and investment groups in recent
years bought out the founders of such well-regarded labels
as True Religion, J Brand, 7 For All Mankind, Joe’s
Jeans and Hudson Jeans.

True Religion, acquired in 2013 by TowerBrook Capi-
tal Partners for $824 million, is in high risk of going bank-
rupt, according to a recent Fitch Ratings report. The com-
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VF Corp. Names a New CEO to
Take Over for Eric Wiseman

VF Corp.—the 118-year-
old company whose brands
include Vans, Wrangler, Lee
and, until recently, 7 For All
Mankind—has appointed
Steve Rendle as its new chief
executive, effective Jan. 1.

Rendle, who has been with
VF Corp. for 16 years and
currently serves as its presi-
dent and chief operating of-
ficer, will be replacing Eric
Wiseman, who is stepping
down after nine years as chief
executive but will continue to serve as ex-
ecutive chairman of VF’s board of directors.
Wiseman will be working with Rendle to
make sure the transition is smooth.

Rendle, who will keep his title as presi-
dent, has been overseeing all of VF’s busi-
ness coalitions worldwide, which include
outdoor and action sports, jeanswear, image-
wear, and sportswear.

In his new job, Rendle will be respon-
sible for VF’s strategic direction, its near-
and long-term growth plans and day-to-day
global operations. “We’ve been working
since 2008 to identify and prepare the right
person to succeed me when the time comes.
That time is now,” Wiseman said.

Rendle has more than 30 years of expe-
rience in the outdoor and action-sports in-
dustry with 16 of those working at VF Corp.
From 2004 to 2011, he served as president
of The North Face brand after having begun
his career with that label in 1999.

Steve Rendle

More recently, Rendle
was vice president, VF
Corp., and group president
for Outdoor & Action Sports
Americas.

Rendle received a bach-
elor’s of science degree in
kinesiology from the Uni-
versity of Washington. He
serves on the board of direc-
tors of Advanced Function-
al Fabrics of America Inc.,
which is working to enable
a manufacturing-based ap-
proach to transform traditional fibers, yarns
and fabrics into highly sophisticated, inte-
grated and networked devices and systems.

VF Corp.’s other major brands include
Timberland and Nautica. The Greensboro,
N.C., company had revenues in 2015 of
$12.4 billion.—Deborah Belgum

FBI Sets Lineup for All Aboard Runway
Fund-raiser and MAFI Award

Fashion Business Inc. will return to
Union Station in downtown Los Angeles
on Oct. 18 for the sixth annual All Aboard
Runway Show and presentation of the Moss
Adams Fashion Innovator Award.

The runway show will feature looks from
Rails, Godz and Goddezzes, Alexis Mon-
santo, Adam Mar, Punchline Apparel,
Angelino, Stellan & Wylde and Komo-Va.

David Ono, coanchor for ABC7 Eyewit-
ness News, will host the event alongside
Erica Ash, star of “Survivor’s Remorse”
and “Real Husbands of Hollywood.” Singer
David Longoria will perform his hot song
“We Are One.”

The evening will also feature the an-
nouncement of this year’s winner of the
Moss Adams Fashion Innovator Award
(MAF]I) and the FBI Emerging Designer of
the Year award.

“As we celebrate our sixth year as All
Aboard’s Presenting Sponsor, we are thrilled

to announce a new MAFI winner and con-
tinue our recognition of dynamic and in-
novative brands while supporting Fashion
Business Inc.’s important work,” said Martin
Hughes, Moss Adams partner and national
apparel practice leader.

Other sponsors include Capital Business
Credit, Rosenthal & Rosenthal, Green-
span Consult, Merchant Factors, HSBC,
Fineman West & Co., Wells Fargo Capi-
tal Finance, Rock Revival, UBS Financial
Services, Michael Baum and Michelle Lee.

The event is scheduled to begin with red-
carpet arrivals and a networking reception at
6 p.m., with the show beginning at 7:30 p.m.

Tickets for the event will benefit FBI, the
nonprofit organization. Now celebrating its
17th year, FBI helps emerging designers
and provides retraining for industry profes-
sionals.

Tickets can be purchased at www.fashion-
bizinc.org.—Alison A. Nieder

RETAIL SALES

Mixed Results for September Retail Sales

Zumiez Inc. was one of the lucky retailers
who beat pessimistic forecasts predicting that
the retailer would see a decline in its same-
store sales results.

Analysts had predicted that Zumiez would
see a 0.4 percent decline in its comparable-
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store sales, according to market-research firm
Retail Metrics. But instead the Seattle-area
mall retailer catering to young adults posted a
6.3 percent increase in its same-store results.

Based on its sales increase, Zumiez an-
nounced Oct. 5 that it would raise its guid-
ance for its third-
quarter sales results.
Net sales for the

September Retail Sales

division reported flat same-store sales, said
Amie Preston of L Brands.

The Buckle Inc.’s stock declined 10 per-
cent to $21.24 per share on news of its poor
performance during September, according
to Yahoo Finance. The Nebraska-headquar-
tered retailer’s same-
store sales declined
15.5 percent. The last

uvarter will come in $Sales  %Change  Same-store time the mall-based
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ous guidance for net | /° Brands Inc. $971.40  +6.0%  +3.0% ing recorded positive

sales had ranged from | zymiezInc. $75.00 +11.5% +6.3% same-store sales was

$209 million to $213
million.

There was an
uptick for L. Brands Inc. stock after it an-
nounced its September sales results. The
Columbus, Ohio-headquartered L Brands
reported a same-store-sales increase of 3 per-
cent. The company’s Bath & Body Works
division posted a 9 percent increase in comp
sales for the month, but its Victoria’s Secret

Information from company reports

in May 2015, when it

reported a 2.4 percent

increase in sales.
Gap Inc. reported a 3 percent decline in
same-store sales in September. Its Gap Glob-
al division posted a 10 percent drop in comps,
its Banana Republic Global division posted
a 9 percent decline and its Old Navy Global
reported a 4 percent increase in same-store
sales.—Andrew Asch

HOIIday FO recast Continued from page 1

coming holiday season compared with last
year,” he said.

During a conference call, Jack Kleinhenz,
the NRF’s chief economist, also noted that
economic indicators support predictions that
sales will increase during the holiday despite
gloom about the economy. “Certainly there
will be some speed bumps that come along,”
he said.

But with unemployment low—it is at 4.9
percent, according to the Bureau of Labor
Statistics—and consumer confidence in-
creasing—it is at the highest level since the
recession, according to a Sept. 27 statement
from The Conference Board—things look
good for the U.S. consumer.

“They have more money in their pockets,
but they haven’t over-leveraged themselves,”
Kleinhenz said.

Kleinhenz also is confident that the econ-
omy is in a much stronger position than it
was last year, when the NRF missed its holi-
day forecast.

“It would be a different picture if we had

higher unemployment. We’ve been adding
jobs, we aren’t at a breakout speed, but I
don’t see where people are going to fall off
of the side of the world and stop spending,”
he said.

Last year, the NRF predicted that holi-
day retail sales would increase 3.7 percent.
By the time the season’s last receipts were
counted, the NRF announced that 2015 holi-
day sales had only increased 3 percent. Mat-
thew Shay, the NRF’s president and chief
executive officer, blamed the missed forecast
on warm weather during the holiday season,
inventory issues and retailers offering deep
discounts early in the season.

The NRF also forecast sales increases for
e-commerce and catalogs during the 2016
holiday season. They are forecast to increase
between 7 percent and 10 percent to as much
as $117 billion. Deloitte also predicted a ro-
bust forecast for holiday e-commerce sales,
saying online sales will increase 17 percent
to 19 percent, reaching $96 billion to $98
billion during the 2016 holiday season. ®
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Equipped with elastic and a tack stitch,
Ron Redenius figures that he can manufac-
ture the world’s best push-up bra.

Called the Upbra, the lingerie was in-
troduced in August on its website (Wwww.
upbra.com). Redenius used what he called

41
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But his cousin was relentless and contin-
ued to request Redenius design a new bra.
When he polled Cooltan swim customers
whether they would like the push-up silhou-
ette for swimwear, Redenius said, he heard

Beverly Hilton
Beverly Hills, Calif.
Through Oct. 14

Through Oct. 19

LA Kids’ Market
California Market Center

Brand Assembly
Cooper Design Space
Los Angeles

a resounding yes

|

an adjustable pressure system to maximize
cleavage and allow women to control how
much cleavage they are showing. The Upbra
currently comes in one silhouette—a balcon-
ette—and in several colorways: white, nude
and black. Currently available in sizes 32A
through 40B, the Upbra is retail priced from

$99.95 to $109.95.

Redenius comes to lingerie after spending
three decades running the Cooltan swim-
wear label in the Sacramento, Calif., area.
When Redenius’s cousin asked him to make
a push-up bra for her, he initially dismissed
her request as futile. “How are you going to

along with a myriad of
complaints about the
push-up styles available
on the market.

Intrigued, he started a
long process of research
and development. A bra
was produced that used
movable components in-
side the cups along with a
unique hooking system at
the bottom of the bra that
allows women to adjust
the control components
in the bra. The hooking

system allowed five different lift settings.
Production went at a snail’s pace until Re-
denius met a technician who rejiggered an
elastic weaving machine to make the manu-
facturing process of the adjustment system
go quicker. After the research-and-develop-
ment stage, Redenius said, he obtained pat-
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There’s more

For calendar details and contact
information, visit ApparelNews.
net/calendar.

Submissions to the calendar should be faxed to the Calendar Editor at (213) 623-5707. Please include the event’s name, date, time,
location, admission price and contact information. The deadline for calendar submissions is the Tuesday prior to Friday publication.
Inclusion in the calendar is subject to available space and the judgment of the editorial staff.

ents for his product.

compete against Victoria’s Secret?” he said.

Up next, Redenius hopes to add more sil-
houettes to the Upbra collection as well as
additional colorways and begin wholesaling
it to retailers.

For more information, contact Ashley
Robert at service @upbra.net.
—Andrew Asch
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pany’s revenues are down to $408 million
after coming in at $420 million five years
ago. Its institutional term loans amount to
$485 million.

There are reports that True Religion is
looking for a turnaround expert after having
brought in John Ermatinger last year as the
company’s chief executive.

“True Religion is going down the drain,”
said Andreas Kurz, a former chief execu-
tive of 7 For All Mankind and now presi-
dent of Akari Enterprises, an international
business consultant. “The premium-denim
market has contracted. People are working
with an old recipe where they import Ital-
ian or Japanese fabric to Los Angeles, make
it in Los Angeles and try to sell a jean for
$200 to $250. That doesn’t work anymore.
Consumers are more price-conscious.”

The Internet and new technology are
turning the apparel industry and the retail
world on their heads—with many trying to
conjure up the latest magic formula.

On top of this, department-store shop-
pers have been trained to hunt for bargains,
while younger consumers shun the majors
to search for uniqueness in their clothing
mix.

“The consumer is being trained to be
more frugal and to expect more for less, and
that is tough on brands” said Lloyd Greif,
president and chief executive of Greif &
Co., a downtown Los Angeles investment

business or have low credit ratings, making
it difficult for clothing manufacturers to get
financing from factors and banks to sell to
these retailers.

“The same thing that is going on in Cali-
fornia is going on in New York,” said Paul
Zaffaroni, managing director at Roth Capi-
tal Partners. “These are problems that are
more of the industry.”

Rob Greenspan, president of Greenspan
Consult, points out that it is the nature of
the fashion business that things change,
going up and down like a roller coaster. A
savvy businessperson lays off people when
sales are down and hires when revenues are
up.
“When business gets bad, the smart busi-
ness has to do the smart thing to survive,”
he noted.

But financial experts caution that other
survival techniques have to be put into place
and a whole new business strategy devel-
oped to keep up with modern times.

“The brands that are growing quickly are
the hot brands that go direct to the Internet
and reach the consumer by social media
and online,” Zaffaroni said. “We have seen
brands come out of nowhere and go from
zero to $30 million in sales in two or three
years—all online. The old way of opening
independent stores and department stores—
that model is broken.”

But good products still reign supreme.
Thomas Knapp, an assistant professor of

“The brands that are growing quickly are the hot brands that go direct to
the Internet and reach the consumer by social media and online. We have
seen hrands come out of nowhere and go from zero to $30 million in sales
in two or three years—all online.” —paul zaffaroni

banking firm. “This is an industry under as-
sault.”

Three Los Angeles labels hard hit re-
cently are 7 For All Mankind, Splendid and
Ella Moss, sold to Israeli company Delta
Galil earlier this year for $120 million by
VF Corp., which bought the contemporary
labels for more than $1 billion several years
ago and saw revenues from the three drop
several years in a row.

With its new purchase, Delta Galil is lay-
ing off more than 100 people at the three
labels and combining the headquarters of all
three into one Los Angeles location.

“There was a perception that these brands
were on fire and now they are smoldering,”
Greif said, noting that Delta Galil is known
for selling down-market goods. “This is a
clear sign that these brands are in their ma-
turity and are on a downhill slope. Whether
Delta Galil turns them around or milks them
until there is nothing left is still to be seen.”

J Brand is also struggling. Japanese gi-
ant Fast Retailing Co., parent company of
Uniqlo, acquired an 80 percent share of the
denim label in late 2012 for $290 million.

J Brand has been underperforming in re-
cent years, forcing Fast Retailing to take a
$145.8 million impairment loss during fis-
cal 2016.

Premium denim is not the only category
taking major hits. Other California brands,
particularly those catering to department
stores, are being squeezed.

BCBGMaxAzria is laying off 123 peo-
ple as it tries to come out from under a load
of debt that is owned principally by Gug-
genheim Partners, the company’s major
shareholder.

The new frontier

Financial experts catering to the apparel
industry point out that these problems are
not unique to California companies but to
the apparel industry across the country.

U.S. specialty stores have been shrink-
ing in the last two years as many go out of

clinical entrepreneurship at the University
of Southern California’s Marshall School
of Business and the founder of California
action-sports brand Honolua Surf Co., said
you have to continue to provide fashion hits.

“They have to fit with what is happening
in the world at the time and maintain a core
position,” he said.

Catering to the customer is also impor-
tant.

“Nobody woke up and said there is noth-
ing in my closet,” Knapp said. “It is really
getting people to make the decision that
they will choose you over other offerings.”

That is why many in the premium-denim
market, which is starting to see some mo-
mentum after years of sluggish sales, are
tweaking their merchandise mix to compete
with the athleisure movement. Denim com-
panies are offering denim pants with span-
dex to make them more comfortable—even
making jog jeans that have the feel of a knit
but the look of denim.

“The athleisure movement is not about
to stop. People want more-functional and
-technical garments,” said Kurz of Akari
Enterprises.

Kurz noted that in the past it was taboo
to introduce spandex to men’s jeans because
men preferred traditional rigid denim.

“Now, even in men’s denim, the intro-
duction of stretch fabric has found a great
audience because it is just more comfort-
able,” he said.

Product and price are two things most
apparel companies can deal with. But the
one cumbersome hurdle for many clothing
companies and retailers is getting a handle
on how to market and sell clothes online,
which is key to surviving. During the first
eight months of this year, department-store
sales tanked 5 percent compared to the same
period last year, while online sales jumped
a staggering 15.8 percent, according to the
U.S. Census Bureau.

“It is hard to figure out this digital strat-
egy, but everyone knows they need to do
it,” Zaffaroni said. @
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egestrian

designs

West Coast Rep Barbara Nogg
910 S. Los Angeles St., Suite 905, Los Angeles, CA 90015 | (310) 922-5254 | www.equestriandesigns.net
Made in USA




LOS ANGELES FASHION WEEK

Marcelo Quadros Oscar Lawalata Ashton Michael

Kicking Off
a Month

of Runway
Shows in LA

The Los Angeles Fashion Week event
known as LA Fashion Week, now in its third
season, hosted its runway shows at the Holly-
wood Athletic Club. The international lineup
included returning designers Ashton Michael,
Datari Austin, Vicken Derderian and Marcelo
Quadros as well as several collections that were
new to LA Fashion Week. Among the newcom-
ers was Bezgraniz Couture, an international
company that makes “functional modern clothes
and accessories for people with nontraditional
body types.”

Fashion Week continues throughout the
month with Art Hearts Fashion Week at The
Beverly Hilton in Beverly Hills, Style Fash-
ion Week at the Pacific Design Center in West
Hollywood, Fashion Week LA at The Bloc in
downtown Los Angeles and FBI’s All Aboard
fashion fund-raiser at Union Station in down-
town Los Angeles. Then, in early November,
new event ReveLLAtion—which will feature
runway shows, pop-up shops and industry pan-
els—will bow at Siren Studios in Hollywood.
Additional runway coverage and a fashion-week
calendar can be found at ApparelNews.net.

—Alison A. Nieder

MANNY LLANURA

MANNY LLANURA
JOHN ECKMIER

MANNY LLANURA
JOHN ECKMIER

MANNY LLANURA
MANNY LLANURA

ZIN LA
1\ “FASHION

% BEMANNUAL
HION WEEK R L.-r'f'fl ¥ SHOW

October 18, 2016 | UNION STATION | rAsHiN BISNESS INCIRPIRATED

Get Your Tickets Now! Union Station

Fashionbizinc.org RN el

213-892-1669

Wood Underwear®

Presenting Sponsor

m Featured Brands

Iimmediates & Seasonal

T, it
L Ciae J. sl “Bcand) +1.310,339,4355 - info@woadunderwear.com
_ PR T . woodunderwearcom

6 CALIFORNIA APPAREL NEWS OCTOBER 7-13,2016 APPARELNEWS.NET



LOS ANGELES FASHION WEEK
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An endless supply of
knowledge and service.

Comerica has been serving the unique needs of the apparel and textile industries for more than 25 years.
We deliver customized solutions to help you manage growth, cash, risk and wealth. Our commitment to our
customers has helped propel Comerica to become the leading bank for business.* When it's time to choose

a partner to help you grow, come to Comerica, and Raise Your Expectations of what a bank can be.

It all starts here. Call us today or go to Comerica.com/apparel

Nick Susnjar, VP/Relationship Manager, LA Middle Market Banking, nsusnjar@comerica.com, 213.486.6243
Debbie Jenkins, VP/Relationship Manager, LA Middle Market Banking, djenkins@comerica.com, 213.486.6212

Tim Nolan, SVP/Group Manager, LA Middle Market Banking, tjnolan@comerica.com, 213.486.6216
( ComericA Bank 5
MEMBER FDIC. EQUAL OPPORTUNITY LENDER. J

*Comerica ranks first nationally among the top 25 U.S. financial holding companies, based on commercial RAISE YOUR EXPECTATIONS.
and industrial loans outstanding as a percentage of assets. Data provided by SNL Financial, June 2015.
CBC-6074-01 03/16
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APPAREL INSIDERS
ApparelNews

Coming Oct. 14

Apparel Insiders and California Apparel News continue their
collaboration with the October 14 LA City Guide for
LA Fashion Market and LA Fashion Week.

APPAREL INSIDERS

Experien
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Call now for special rates Terry Martinez (213) 627-3737 x213

We invite you to impress inside this is-
sue as we bring the fashion industry
and influencers the best of what the city
has to offer. From the new neighbor-
hoods reshaping the local retail land-
scape to the under-the-radar restau-
rants worth exploring to the new desti-
nation boutiques revolutionizing retail,
the LA City Guide will bring you the best
of what the city has to offer.

The LA City Guide will be
distributed at:

LA Fashion Market
Designers and Agents
Coeur
ALT
Style Fashion Week
LA Mens Market

The LA City Guide will also be
distributed to a dozen showroom
buildings in the LA Fashion District.

K

|
| ‘
[ B

8 CALIFORNIA APPAREL NEWS OCTOBER 7-13,2016 APPARELNEWS.NET

Get Yours Today
” and
Save 75%!

call toll-free

(866) 207-1448

MADE IN AMERICA

Three Dots Launches Plus Sizes

Three Dots has been known for its Ameri-
can-made luxe basics in ultra-soft fabrications
since the Garden Grove, Calif.—based compa-
ny was founded in 1995. But Three Dots sizes
only ran from XS to XL—until now.

The company is launching its first plus-size
collection for Resort 2017. Initially, the launch
collection will be sold exclusively at Nord-
strom as well as on the company’s website
(www.threedots.com) beginning in November.

“Most people would wait until Spring,”
said Three Dots
founder and presi-
dent Sharon Lebon.
“[Nordstrom] liked
it so much they
bought Resort.”

Lebon said Three
Dots has experi-
mented with plus
sizes in the past, but
this launch repre-
sents a commitment
to the category.

“Plus sizes need
special fitting,” she
said. “I wanted to make sure the fits were
right if it was going to be a hit. When we
first started Three Dots it took months to get
the fit right.”

Three Dots is working with Mark Singer, a
consultant and former manufacturer who pro-
duced plus sizes for his Vikki Vi label.

“We wanted to launch with someone who
would be our partner,” Singer said. “Together
we identified a niche that wasn’t currently
covered in the Nordstrom mix.”

Three Dots is known for “the fashion-
forward, easy T-shirt,” said Lindsay Lebby,

Three Dots’ director of special projects, who
said the collection is best classified as “fash-
ion basics.”

For the launch, Three Dots worked with
Nordstrom to select pieces from the core col-
lection, which have been redesigned for sizes
1X, 2X and 3X. Going forward, there will be
special pieces developed for the plus line.

For the first deliveries in November
and December, Three Dots’ plus collec-
tion will include fashion T-shirts, cardigans

and dresses in a range of fabrics including
brushed cotton, gauze, 1x1 rib, a brushed
Tencel hacci and a lightweight viscose/Ly-
cra for garment-dyed pieces—"“the fabric
takes color just beautifully,” Lebon said.
There will also be a few prints in the
launch collection. Everything Three Dots
makes is produced in Southern California,
frequently from domestic fabric suppliers.
Wholesale prices range from $30 to $88.
For more information, visit www.
threedots.com or call (213) 627-0299.
—Alison A. Nieder

RETAIL

DONNA'S STORE: Entrance to the store interior, left, and garden area

Karan’s Urban Zen Reopens in West Hollywood

Fashion star Donna Karan will bring her
Urban Zen concept to the Los Angeles area
for a second engagement.

Karan ran an Urban Zen store in Los An-
geles from 2011 to 2012. In mid-October she
is scheduled to hold a grand opening for a
permanent Urban Zen store, located at 9045
Nemo St. in West Hollywood,

indoor/outdoor feeling that is so important
to me and is a big part of our brand. There’s
also a beautiful garden. What could be more
Zen than that?” she said.

The brand also has stores in Aspen, Colo.,
and Manhattan as well as other New York—
area stores in Manhasset and Sag Harbor.

The Urban Zen brand has been

Calif., near the intersection
of Santa Monica Boulevard
and Doheny Drive. The
2,000-square-foot store will
offer the Urban Zen women’s
clothing brand, furniture and
jewelry. It also will feature
a kitchen serving salads and
health drinks. The grounds of
the space will provide a gar-
den and space for talks and
seminars for Karan’s Urban
Zen organization, which fo-
cuses on spirituality and healthcare issues,
Karan said.

“The property is really special. Not only
does it embody LA in personality, it has an

Donna Karan

sold in Bergdorf Goodman and
A’maree’s in Newport Beach,
Calif. The womenswear brand
offers high-end dresses, knitwear,
tops, bottoms, coats and jackets,
often with a bohemian edge. Re-
tail price points for jackets can
range from just under $1,700 to
just under $7,000.

The West Hollywood store
also sells furniture, art, acces-
sories and home décor. The
interior design of the store is
reminiscent of Karan’s home, according to a
brand statement. The store features Balinese
“Urban Zen” chairs and Haitian-designed
decorative accessories.—Andrew Asch

RUVEN AFANADOR



Fashion Resources

Fashion Business Inc.

110 East Ninth St., Suite A792

Los Angeles, CA 90079

(213) 892-1669

http://fashionbizinc.org

Products and Services: Fashion Business Inc. is the fashion indus-
try's knowledge resource center to help you turn your entrepreneurial
dreams into a profitable reality. We cater to everyone from up-and-
coming designers with the next great idea to established companies
looking to retrain their workforce for today’s new economy or who
simply want early access to tomorrow’s fashion superstars. We are a
member-based organization anchored in downtown Los Angeles with
access to the worldwide fashion industry. We not only stay on top of
every trend in the industry, but our mission is to communicate that
information to fashion professionals like you worldwide.

Texollini

2575 El Presidio St.

Long Beach, CA 90810

(310) 537-3400

www.texollini.com

Products and Services: We at Texollini use state-of-the-art technol-
ogy to supply the fashion and garment industries with innovative and
trend-driven fabrics. Speed-to-market, trend insights, and quality
control have been the cornerstones of our Los Angeles—based facility
for over 25 years. Our in-house vertical capabilities include knitting,
dyeing, finishing, and printing, and our development and design
teams are unparalleled. Contact us to find out how our quality-driven
products will enhance your brand.

This listing is provided as a free service to
our advertisers. We regret that we cannot be
responsible for any errors or omissions within the
Resources Guide.

Wood Underwear

PO Box 817

Hermosa Beach, CA 90254

(310) 339-4355

Fax: (310) 421-1430

www.woodunderwear.com

info@woodunderwear.com

Products and Services: Men don't have enough options...especially
compared to women’s options for shopping. Being outdoor people, a
link with beach, ocean and snow sports was natural. Thus, the name
“Wood.” It embodies our brand: fun, keep-it-real, aspiration to push
further no matter your sport, level or age. It's also about fashion, or
our slightly irreverent take on it. We want to get every man into a
great pair of underwear that he can feel and look fabulous in....and
feel great about the price as well. We aim to make great underwear
that is approachable and accessible at the right price point and you
can feel comfortable buying and wearing it. Our brand brings you in,
our product brings you back. Visit us at MRket/Vanguards Gallery in
Las Vegas, Booth #321, and on NuOrder.

Made in America
Resource

Equestrian Designs, LLC

91 Second Street, Unit A

Buellton, CA 93427

(805) 686-4455

Fax: (805) 686-4452

Rick@equestriandesigns.net

www.equestriandesigns.net

Products and Services: Equestrian Designs’ fashion-forward line
takes you from ranch trails to an elegant evening out on the town in
cozy comfort and chic style. Equestrian has evolved from our original
riding breeches, which are still hot, to a trend-setting women’s
contemporary line showing five times a year coast to coast. EQD’s
dedication, for over twenty-five years, to providing the consumer
with flattering functional fashion has grown a dedicated following.
Tack room to boardroom, comfy chic to edgy silhousttes, Equestrian
Designs has your look and feel. We cross generations with mothers
and daughters shopping for the same line!
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Over 30 years experience
Patterns Making
First Samples
Duplicates

Women Contemporary Knits and Wovens

EMAIL: CARMENPATTERNS@YAHOO.COM
WWW.CARMENPATTERNS.COM

Sun Pattern

PATTERN
SAMPLE
MINI PRODUCTION

Tel: (213) 219 0666 ( English)
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Fax: (213) 747 9466
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CLASSIFIEDS

Visit www.apparelnews.net/classifieds

to place your ad in our self-serve system

www.apparelnews.net

P 213-627-3737 Ext. 278, 280
F 213-623-1515

Jobs Available Jobs Available Johs Available

PRE-PRODUCTION COORDINATOR
Fortune Swimwear LLC is seeking a qualified
Import Pre-Production Coordinator to join our
team. Individual must possess strong organiza-
tional, communication skills-both written and
verbal. Must have knowledge on fabrics, colors
and basic understanding of garment construc-
tion as well as technical knowledge of produc-
tion preferred. MS Office proficiency is required.
Blue Cherry knowledge a plus. Minimum 3-5
years’ experience required.

Qualified applicants, please fax resume to
310.733.2135

CONTROLLER/FINANCE/MANAGER
Apparel Production Services Global Inc. located
in Chatsworth, CA is looking for Controller.
Candidate must have 10+ yrs of progressively
responsible experience for an apparel manufac-
turing company. CPA or CMA highly desired.
Will also manage divisional financial reporting
and coordination with Parent company. Duties
will include communication, financial reporting
and strategic planning related to financial goals
and structures.Will be expected to travel as
needed to company subsidiaries, as well as to
potential acquires to conduct due diligence.
Send resume to: gantonio@aps-group.com

NYC OR LA BASED SELLER
"LA Based Kids Co. looking for either NYC or LA
Based Seller. We are looking for an experienced
& highly motivated seller to join our Sales
Team. Qualified candidates will have established
relationships with national retailers—depart-
ment specialty & big box—for brand & private
label accts. Candidates must have a proven
track record in successfully pioneering new
business. 5+ yrs exp. in Kids Market. Duties
would include opening new accounts, managing
current accounts & Travel is a must.
Please email at ...... info@avaandyelly.com

8/ B

SALES EXEC - JRS FASHION TOPS
Highly motivated seller to join our Sales Team.
Qualified candidates will have established rela-
tionships with national retailers—department
specialty & big box—for brand & private label
accts. Candidates must have a proven track
record in successfully pioneering new business.
5+ yrs exp. in JRS Market. Travel is a must.
Email to: tlamantain@selfesteemclothing.com

PRODUCTION COORDINATOR
Established El Segundo, CA based baby bedding,
accys/gift mfg seeks an experienced Product
Coordinator. Coordinates product delivery. As-
sist with development/product approval
process. Assure QC standard. Knowledge of
fabrication/sewing construction. Ability to speak
Mandarin a plus. Requires 5 years min experi-
ence. ATeam player. Very competitive com-
pensation package. hr@lambsivy.com

*ENTREPRENEUR
A unigue opportunity exists for a motivated self
starter. We are a hosiery company expanding
to internet commerce. Seeking a fashion
minded person with incredible skills in social
media and computer. Open to all possible
arrangements, email letter or resume to:
sokmavn@gmail.com. This is an opportunity for
ownership in compensation package.

Vi S sane

SALES EXEC
Needed for Branded Young Contemporary
Sportswear/Dress/Denim showroom at the
New Mart in LA. Highly Motivated, Team
Player/Seller with at least 5 yrs’ exp. of
successful Proven track record w/established
Sp. St. and Small Chain for the 13 western
states. This candidate will work out of our coop-
erate Showroom. Must be able to travel. Salary
and Commission and Company Benefits
commensurate on experience.
Pls forward resume to: Jordan@velvetheart.com

FRONT DESK & GENERAL OFFICE
SUPPORT

Fortune Swimwear LLC located is seeking a
front desk office employee to manage incoming
calls, serve as initial contact for walk-in cus-
tomers, invoicing, inbound and outbound pack-
age management, report processing, and other
administrative support. May work on special
projects. Must be able to multi-task and priori-
tize. Strong communication and organizational
skills are required. MS Office proficiency is re-
quired. Prior administrative exp. is preferred.
Qualified applicants, please fax resume to
310.733.2135

*MERCHANDISE COORDINATOR
Ladies hosiery company located in Van Nuys,
looking for fashion-forward, enthusiastic, hard-
working individual motivated by challenges.
Duties: ensure sample development & prod'n is
received as ordered & on time from vendors,
track, receive, log & send samples.

Send tech packs to vendors, communicate daily
to manage sample organization, cataloging &
archiving. Copyright filing, update line lists.
Ability to interface effectively w/multiple depart-
ments & ability to work independently, need to
have strong computer skills, w/working knowl-
edge of Word & Excel, be organized & detailed,
knowledge of Photoshop & lllustrator a plus.

Salary: 13-15 per hour, 1 to 2 years experience
in apparel, email resume and salary history to:
Susie@dmlsocks.com

vern SANCTUWARY CLOTHING......
......... TECHNICAL DESIGNER:csess:s
DENIM & WASHED CATEGORIES
SLUIMMARY:
As Technical Designer, you will demonstrate
your excellent garment construction expertise
a5 you develop accurabe tech packs, Cormmiuni
cate with designers, product developers and
wvendors, to ersure proper it standards are
achieved. You will also be responsible for ensur-
i your styles are traclking towards timedy fit
approvals
RESPONSBILUTIES- Including, but nod irmited bo:
= Attend and adtive particpation in fittings with
Design beam and obher cross functional tear
miembers
= Collaborate with design Lo Create aocurate fit
comments
« Creabe accurate tech packs from Proto to PP
approval
= Ensure fit consistency during development
ard manufacturing process
= Communicabe with overseas and domestic,
wviendors and fachories
QUIALFICATIONS
kbeal candcates shoukd have B+ year exp, of
actively kading fit sessions and creation of
chetaied fit conmrments
« Knowledge of pattern making. grading, spec
FESVERN, pattern correcton skills, garment
construction, sewing, measuring and fittimg
» Excellent writthen, problem-sobing, decsion-
miaking, and time-management skills
= Computer sevvy with Photoshop, Iustrator,
Cuthook, Word and Exced
Background in Women's Contermporary apparel,
in specific Denirm and Washed Categoras includ-
ing jackets and bottoms, Highly organized with
attention o detail
Flease submit your resume akong with salary
requirament for immedate consideration tac
recruitmenti@sanctuaryclothing.com

Buy, Sell and Trade

1ST TO PRODUCTION PATTERNMAKER
Wilt seeks an experienced 1st-Production
Patternmaker, able to do own production. Must
know Tuka. Min. 14 years experience garment
dye knowledge preferred.

Email: parcandpearl@parcandpearl.com

*WE BUY ALL FABRICS AND

GARMENTS*

WE BUY ALL FABRICS AND GARMENTS. No lot

too small or large. Including sample room

inventories Silks, Woolens, Denim, Knits, Prints,

Solids Apparel and home furnishings fabrics.

We also buy ladies', men's & children's

garments. Contact Marvin or Michael

STONE HARBOR (323) 277-2777

SALES REP
A Taiwanese Public Textile Mfg. seeking sport,
active, outdoor fabric and garment experience.
Motivated sales representative with current
relationships & established accounts. Major
stores, Specialty stores, Large Volume, Private
Label. Please contact: stevew@trlagroup.com

WE BUY FABRIC!
Excess rolls, lots, sample yardage, small to
large qgty's. ALL FABRICS! fabricmerchants.com
Steve 818-219-3002 or Fabric Merchants 323-
267-0010

Johs Wanted

Real Estate

"YOU'RE OFF TO GREAT PLACES!
TODAY IS YOUR DAY! YOUR MOUNTAIN
IS WAITING. SO GET ON YOUR WAY."
DR. SEUSS

Showrooms
Studios

Office
213-627-3754S

FREELANCE PATTERNMAKER
25 Years Experience. 1st/Prod. Patterns/
Fittings/Samples/Techpacks. Expert Draper.
Tukadesign Patternmaking. In House or Out.
mod@margaretondemand.com or 818-679-2007

35 YRS EXP'D
1st/Prod. Patterns/Grading/Marking and Specs.
12 yrs on Pad System. In house/pt/free-
lance/temporary in-house as well. Fast/Reliable.
ALL AREAS Ph (626-792-4022)
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Jobs Available Jobs Available

GRAPHIC ARTIST-GIRLS 7-16
Strong visualization and creative direction for
fashion tops and screened t-shirts. 80%
screen, 20% prints. Knowledge of separations
and embellishment techniques. Fresh ideas,
self-initiative and team effort are critical. Create
artwork with a keen understanding of our
customers’ needs. Must be highly organized,
driven for results and able to communicate
creative ideas clearly.

Submit PORTFOLIO with resume to:
screengraphics2016@gmail.com

sanctuary
FULL TIME SALES ASSISTANT
Sanctuary Clothing is looking for a full-time
sales assistant to work out of the LA Show-
room. Excellent opportunity to grow with the
company. Please send resumes to
Alexandria@sanctuaryclothing.com.
Looking to hire immediately.

PRODUCTION COORDINATOR-
COMMERCE
Tech packs, production T&A, WIP daily. Must
meet deadlines, team worker and organized.
Min 3 yrs exp. Microsoft Word and Excel
EMAIL TO: UNIQUESTYLEHR@GMAIL.COM

on ApparelNews.net

CLASSIFIEDS

www.apparelnews.net P21

Inews.net/classifieds
h our self-serve system

Available Jobs Available

il | . | | aprareL BotToMs company seeking | | PRODUC|

For classiied advertising informetion:
cal Jeffery 213-627-3737 ext. 280,
emall classiieds@appareinewsnet or
vistt www appareinews net/classiieds
o place your adin our self-gerve system

ApparelNews

The editors and writers of
California Apparel News

are blogging at

ApparelNews.net/news/blogs

CALIFORNIA
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October 14 October 21
Cover: LA Runway Cover: LA Runway
Technology LA Market Wrap

Made in California

Apparel Insiders Guide to LA
Technology Advertorial

Bonus Distribution

Axis at Capsule 10/17-18

Coeur 10/17-19

ALT 10/17-20

LA Fashion Market 10/17-20

Designers & Agents 10/17-19

LA Gift & Home Market 10/17-20

FBI Al Aboard Runway Show 10/18
Fashion Market Northern Calif. 10/23-25
Denver Apparel & Accessory Market 10/23-25
Dallas Market Week 10/26-29

October 28
Cover: LA Runway
New Resources
T-Shirt Report

Denim Report

Made in California Advertorial

T-shirt Advertorial

Bonus Distribution
Kingpins NY 11/2-3

Bonus Distribution

November 4

Cover: Denim
Street Scene

Fashion Advertorial
Print/Online Sample Sales Spe-
cial

Bonus Distribution
ComplexCon LB 11/5-6

ApparelNews
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