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Forecast: Holiday Sales
to Increase 3.6 Percent
By Andrew Asch Retail Editor

The first forecasts for the upcoming 2016 holiday season have been released, and they predict that retailers will
enjoy solid sales during the crucial season, which can comprise more than 20 percent of a retailer’s annual business,
according to the National Retail Federation, the Washington, D.C., retail trade organization.
Retail sales during November and December—excluding auto, gas and restaurant sales—will increase 3.6 percent
to $655.8 billion, according to the NRF, which released its
forecast on Oct. 4. Deloitte—the auditing, consulting and
risk-management company—forecast that holiday retail
sales will increase 3.6 percent to 4 percent, according to a
statement released Sept. 21. Retail sales should exceed $1
trillion during the season, said Daniel Bachman, Deloitte’s
senior U.S. economist.
“Consumers have ramped up their spending this year on
the back of a strong labor market. We also expect slightly
higher growth in disposable personal income during the up-
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Troubled California Brands
Figuring Out How to Survive
in the New Apparel World
By Deborah Belgum Senior Editor

A rash of recent layoffs at big prestigious Los Angeles
labels noted for their superb fabric, cutting-edge styles and
trendsetting ways is a sign that traditional brands are facing
tough competition from e-commerce sites and fast-fashion
retailers and faced with the added challenge of a millennial
mindset that shuns department-store merchandise in favor
of fashion blogger recommendations.
Particularly hard hit is the premium-denim category,
where private-equity firms and investment groups in recent
years bought out the founders of such well-regarded labels
as True Religion, J Brand, 7 For All Mankind, Joe’s
Jeans and Hudson Jeans.
True Religion, acquired in 2013 by TowerBrook Capital Partners for $824 million, is in high risk of going bankrupt, according to a recent Fitch Ratings report. The com-
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This season, the lineup at Los Angeles Fashion Week
includes more than 100 collections showing at six events
spread across a four-week span. For a look at the first
week’s collections, see pages 6–7.
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VF Corp. Names a New CEO to FBI Sets Lineup for All Aboard Runway
Take Over for Eric Wiseman Fund-raiser and MAFI Award
VF Corp.—the 118-yearold company whose brands
include Vans, Wrangler, Lee
and, until recently, 7 For All
Mankind—has appointed
Steve Rendle as its new chief
executive, effective Jan. 1.
Rendle, who has been with
VF Corp. for 16 years and
currently serves as its president and chief operating officer, will be replacing Eric
Wiseman, who is stepping Steve Rendle
down after nine years as chief
executive but will continue to serve as executive chairman of VF’s board of directors.
Wiseman will be working with Rendle to
make sure the transition is smooth.
Rendle, who will keep his title as president, has been overseeing all of VF’s business coalitions worldwide, which include
outdoor and action sports, jeanswear, imagewear, and sportswear.
In his new job, Rendle will be responsible for VF’s strategic direction, its nearand long-term growth plans and day-to-day
global operations. “We’ve been working
since 2008 to identify and prepare the right
person to succeed me when the time comes.
That time is now,” Wiseman said.
Rendle has more than 30 years of experience in the outdoor and action-sports industry with 16 of those working at VF Corp.
From 2004 to 2011, he served as president
of The North Face brand after having begun
his career with that label in 1999.

More recently, Rendle
wa s v i c e p r e s i d e n t , V F
Corp., and group president
for Outdoor & Action Sports
Americas.
Rendle received a bachelor’s of science degree in
kinesiology from the University of Washington. He
serves on the board of directors of Advanced Functional Fabrics of America Inc.,
which is working to enable
a manufacturing-based approach to transform traditional fibers, yarns
and fabrics into highly sophisticated, integrated and networked devices and systems.
VF Corp.’s other major brands include
Timberland and Nautica. The Greensboro,
N.C., company had revenues in 2015 of
$12.4 billion.—Deborah Belgum

Fashion Business Inc. will return to
Union Station in downtown Los Angeles
on Oct. 18 for the sixth annual All Aboard
Runway Show and presentation of the Moss
Adams Fashion Innovator Award.
The runway show will feature looks from
Rails, Godz and Goddezzes, Alexis Monsanto, Adam Mar, Punchline Apparel,
Angelino, Stellan & Wylde and Komo-Va.
David Ono, coanchor for ABC7 Eyewitness News, will host the event alongside
Erica Ash, star of “Survivor’s Remorse”
and “Real Husbands of Hollywood.” Singer
David Longoria will perform his hot song
“We Are One.”
The evening will also feature the announcement of this year’s winner of the
Moss Adams Fashion Innovator Award
(MAFI) and the FBI Emerging Designer of
the Year award.
“As we celebrate our sixth year as All
Aboard’s Presenting Sponsor, we are thrilled

to announce a new MAFI winner and continue our recognition of dynamic and innovative brands while supporting Fashion
Business Inc.’s important work,” said Martin
Hughes, Moss Adams partner and national
apparel practice leader.
Other sponsors include Capital Business
Credit, Rosenthal & Rosenthal, Green
span Consult, Merchant Factors, HSBC,
Fineman West & Co., Wells Fargo Capital Finance, Rock Revival, UBS Financial
Services, Michael Baum and Michelle Lee.
The event is scheduled to begin with redcarpet arrivals and a networking reception at
6 p.m., with the show beginning at 7:30 p.m.
Tickets for the event will benefit FBI, the
nonprofit organization. Now celebrating its
17th year, FBI helps emerging designers
and provides retraining for industry professionals.
Tickets can be purchased at www.fashionbizinc.org.—Alison A. Nieder

RETAIL SALES

Mixed Results for September Retail Sales
Zumiez Inc. was one of the lucky retailers
who beat pessimistic forecasts predicting that
the retailer would see a decline in its samestore sales results.
Analysts had predicted that Zumiez would
see a 0.4 percent decline in its comparable-

store sales, according to market-research firm division reported flat same-store sales, said
Retail Metrics. But instead the Seattle-area Amie Preston of L Brands.
The Buckle Inc.’s stock declined 10 permall retailer catering to young adults posted a
6.3 percent increase in its same-store results. cent to $21.24 per share on news of its poor
Based on its sales increase, Zumiez an- performance during September, according
nounced Oct. 5 that it would raise its guid- to Yahoo Finance. The Nebraska-headquartered retailer’s sameance for its thirdstore sales declined
quarter sales results.
September Retail Sales
15.5 percent. The last
Net sales for the
time the mall-based
quarter will come in
$Sales
% Change
Same-store
(in millions) from yr. ago sales % change
purveyor of jeans
at $216 million to
The Buckle
$82.90 -14.8% -15.5%
and premium cloth$217 million. PreviGap Inc.
$1,430.00
-2.0%
-3.0%
ing recorded positive
ous guidance for net
L Brands Inc. $971.40 +6.0%
+3.0%
same-store sales was
sales had ranged from
Zumiez Inc.
$75.00 +11.5%
+6.3%
in May 2015, when it
$209 million to $213
Information from company reports
reported a 2.4 percent
million.
increase in sales.
There was an
Gap Inc. reported a 3 percent decline in
uptick for L Brands Inc. stock after it announced its September sales results. The same-store sales in September. Its Gap GlobColumbus, Ohio–headquartered L Brands al division posted a 10 percent drop in comps,
reported a same-store-sales increase of 3 per- its Banana Republic Global division posted
cent. The company’s Bath & Body Works a 9 percent decline and its Old Navy Global
division posted a 9 percent increase in comp reported a 4 percent increase in same-store
sales for the month, but its Victoria’s Secret sales.—Andrew Asch

Holiday Forecast Continued from page 1
coming holiday season compared with last
year,” he said.
During a conference call, Jack Kleinhenz,
the NRF’s chief economist, also noted that
economic indicators support predictions that
sales will increase during the holiday despite
gloom about the economy. “Certainly there
will be some speed bumps that come along,”
he said.
But with unemployment low—it is at 4.9
percent, according to the Bureau of Labor
Statistics—and consumer confidence increasing—it is at the highest level since the
recession, according to a Sept. 27 statement
from The Conference Board—things look
good for the U.S. consumer.
“They have more money in their pockets,
but they haven’t over-leveraged themselves,”
Kleinhenz said.
Kleinhenz also is confident that the economy is in a much stronger position than it
was last year, when the NRF missed its holiday forecast.
“It would be a different picture if we had
2 CALIFORNIA APPAREL NEWS
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higher unemployment. We’ve been adding
jobs, we aren’t at a breakout speed, but I
don’t see where people are going to fall off
of the side of the world and stop spending,”
he said.
Last year, the NRF predicted that holiday retail sales would increase 3.7 percent.
By the time the season’s last receipts were
counted, the NRF announced that 2015 holiday sales had only increased 3 percent. Matthew Shay, the NRF’s president and chief
executive officer, blamed the missed forecast
on warm weather during the holiday season,
inventory issues and retailers offering deep
discounts early in the season.
The NRF also forecast sales increases for
e-commerce and catalogs during the 2016
holiday season. They are forecast to increase
between 7 percent and 10 percent to as much
as $117 billion. Deloitte also predicted a robust forecast for holiday e-commerce sales,
saying online sales will increase 17 percent
to 19 percent, reaching $96 billion to $98
billion during the 2016 holiday season. ●
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NEW LINES

California Market
Center
110 E. Ninth St.

NEW SHOWROOMS
Mono B Activewear
A lobby 27
Mono B Activewear
SHINDO USA INC.
B lobby 4			
Shindo USA Inc.
K & K CLOTHING/SKETCH
APPAREL
Suite A804
K & K Clothing/Sketch
Apparel
ASH & SARA
Suite A873		
Ash & Sara
ASHLEY MASON
Suite A886		
Ashley Mason
BECOOL
Suite A1007		
Becool
HUNTCITY
Suite B545
Huntcity Women’s and men’s

contemporary apparel

ROMEO + JULIET COUTURE
Suite B557
Coco Colette Made in Italy 	
Romeo + Juliet Couture

Contemporary
E. L. STUDIO
Suite B884
E.L. Studio

NEW LINES
ACCESSORIES
DAKOTA SHOWROOM
Suite A593
LVL Women’s contemporary

jewelry

BY DEBBIE OF CALIFORNIA
Suite A1098		
Illuma Fashions Accessories
OUR AGNCY  
Suite B401
Cote et Ciel Men’s and

women’s contemporary bags
from Paris

T & A SHOWROOM
Suite B486
Arz Steel Men’s jewelry
CocoNautical Women’s

SHOWROOM
Suite B479
Alias Men’s lifestyle apparel
Cruizer & Co. Men’s and

accessories

Converge Men’s and

women’s bags

Eagle Creek Gea Men’s and
women’s bags
Freeman Plat Men’s footwear
Jack & Mulligan Men’s and
women’s bags
Mr. Bacon’s Beard Oil Men’s
lifestyle product
Pop Shoes Men’s and
women’s footwear
SEASON AFTER SEASON
Suite B498
Focused Space Men’s and

women’s bags
Happy Socks Men’s and
women’s hoisery
Moses Men’s and women’s
footwear
WOMEN’S AND MEN’S
THE HANGER SHOWROOM
Suite A583                                   
Sundays The Label Women’s

contemporary apparel from
Australia

DAKOTA SHOWROOM
Suite A593
Alteus Women’s

contemporary denim

Lisa & Lucy Women’s

contemporary apparel
OUR AGNCY  
Suite B401
Paterson League Men’s

THE NTWRK AGENCY
Suite B413
DQM Men’s lifestyle apparel
VISION SALES/RP55 GROUP
Suite B459
Pyradice Men’s lifestyle

apparel

T & A SHOWROOM
Suite B486
Black Cobra Men’s and

women’s apparel

CocoNautical Women’s

swimwear, beach apparel
and accessories
De La Commune Men’s
contemporary apparel
The Fiftees Men’s and
women’s tees
Jesus Is My Homeboy Men’s
and women’s tees
Joat Men’s and women’s
tees
Karv Men’s and women’s
apparel
Melton Men’s apparel
Nicole Benisti Women’s
contemporary outerwear
Pretty Wise Men’s and
women’s tees
Superiore Men’s
contemporary apparel
Violent Rose Men’s
contemporary apparel
Yekim Men’s apparel  
SEASON AFTER SEASON
Suite B498
Bread & Boxers Men’s and

lifestyle apparel
Team Cozy Men’s
contemporary apparel

PROPER BRANDS

women’s lifestyle apparel
Entrée Lifestyle Men’s,
women’s and kids’ lifestyle
apparel
Quintin Men’s lifestyle
apparel

women’s undergarments
and loungewear
Hiro Clark Men’s lifestyle
apparel
Sleek Men’s apparel
Selvadge Men’s denim

UPDATED WOMEN’S
COLLECTIONS

The New Mart

Updated
Yest Updated
KIDS’ & MATERNITY
ROCHELLE SASSON
PERLMAN
Suite A604		
Candy Pink Children’s
ELOISA & MIA
Suite A611
Mi Cielo Children’s		
Slobber Beads Children’s
ELEPHANTS &
AMPERSANDS
Suite A660		
Cheeni Baby Children’s
Stella Cove Children’s
CONCEPTION
Suite A661		
Beau Children’s
AB SPOON SHOWROOM
Suite A677
My Little Cozmo Children’s
Someday Soon Children’s
The Luto Children’s
DON WELBORN AND
ASSOCIATES
Suite A684
Kushies Children’s
Rose Pistol Children’s

Cooper Design Space
860 S. Los Angeles St.

NEW SHOWROOMS
ELM::POSTE
Suite 200
RS RICH AND SKINNY
Suite 307
ONE OF EIGHT
Suite 400A
SPACE FOUR TWENTY
Suite 420
MAJESTIC FILATURES
Suite 800
M.I.H. JEANS
Suite 1012

JON KATZ & ASSOCIATES
Suite A335 		
Carreli Jeans Updated
Crystaline by Tango Mango

127 E. Ninth St.

NEW SHOWROOMS
THE H.E.M SHOWROOM
Suite 1003
Able
Dantelle
Dream Investor
Final Touch
AJ MORGAN EYEWEAR
Suite 1008
AJ Morgan Eyewear
ZZAN USA
Suite 1101
Zzan Jewelry

NEW LOCATIONS
JOHNNY WAS
Suite 1000 (formerly in
suite 1011)
3 J Workshop
BIYA
For Love & Liberty
Johnny Was Collection
JWLA
Pete And Greta
SKY
Suite 1006 (formerly in
suite 1000)
Sky
Sky Swim

NEW LINES
10 ELEVEN SHOWROOM
Suite 135
Mes Demoiselles
NICHE SHOWROOM
Suite 400
Leola
Tiff + Jen
THE M SHOWROOM
Suite 406
Luii
CRAYOLA SISTERS
Suite 505
B. Hadikusumo
SALT & PEPPER
SHOWROOM
Suite 505
Amet + Ladoue
Catherine Doll
Klara Borbas Jewelry
CHANTAL’S ACCESSORIES
Suite 509
Do Everything in Love

Equipped with elastic and a tack stitch,
Ron Redenius figures that he can manufacture the world’s best push-up bra.
Called the Upbra, the lingerie was introduced in August on its website (www.
upbra.com). Redenius used what he called

an adjustable pressure system to maximize
cleavage and allow women to control how
much cleavage they are showing. The Upbra
currently comes in one silhouette—a balconette—and in several colorways: white, nude
and black. Currently available in sizes 32A
through 40B, the Upbra is retail priced from
$99.95 to $109.95.
Redenius comes to lingerie after spending
three decades running the Cooltan swimwear label in the Sacramento, Calif., area.
When Redenius’s cousin asked him to make
a push-up bra for her, he initially dismissed
her request as futile. “How are you going to
compete against Victoria’s Secret?” he said.

But his cousin was relentless and continued to request Redenius design a new bra.
When he polled Cooltan swim customers
whether they would like the push-up silhouette for swimwear, Redenius said, he heard
a resounding yes—along with a myriad of
complaints about the
push-up styles available
on the market.
Intrigued, he started a
long process of research
and development. A bra
was produced that used
movable components inside the cups along with a
unique hooking system at
the bottom of the bra that
allows women to adjust
the control components
in the bra. The hooking
system allowed five different lift settings.
Production went at a snail’s pace until Redenius met a technician who rejiggered an
elastic weaving machine to make the manufacturing process of the adjustment system
go quicker. After the research-and-development stage, Redenius said, he obtained patents for his product.
Up next, Redenius hopes to add more silhouettes to the Upbra collection as well as
additional colorways and begin wholesaling
it to retailers.
For more information, contact Ashley
Robert at service@upbra.net.
—Andrew Asch

Oct. 8
Art Hearts Fashion
Beverly Hilton
Beverly Hills, Calif.
Through Oct. 14

Oct. 11
“Do I Need a Garment
Manufacturers License?”
webinar by Fashion Business
Inc.
online

Oct. 12
Style Fashion Week
Pacific Design Center
West Hollywood, Calif.
Through Oct. 16

Oct. 17
LA Fashion Market
California Market Center
Cooper Design Space
The New Mart
Gerry Building
824 Building
Lady Liberty Building
Primrose Design Building

Academy Awards Building
Los Angeles
Through Oct. 20
Brand Assembly
Cooper Design Space
Los Angeles
Through Oct. 19
Designers and Agents
The New Mart
Los Angeles
Through Oct. 19
ALT
Select
Transit
California Market Center
Los Angeles
Through Oct. 19
Capsule
California Market Center
Los Angeles
Through Oct. 19
Axis at Capsule
California Market Center
Los Angeles
Through Oct. 19

Gerry Building
910 S. Los Angeles St.

NEW LINES
BARBARA NOGG INC.
Suite 905
Vitamin Made in USA

collection of jackets and
shirtings

KAREN KEARNS SALES
Suite 906
French Laundry Collection
In Cashmere Knits
Ioanna Kourbela Collection
STEVE LEVINSON
Suite 907
Mao Mam
Mona Lisa
CAROL HERZOG
Suite 907
Gershon Bram Updated

collection from Israel

Academy Award
Showrooms
817 S. Los Angeles St.

NEW SHOWROOMS
UDESIGN4U
Suite 2D
LAPHINY
Suite 2E
Laphiny Bags and

accessories

MINIMAL COLLECTIVE
Suite 4D

Coeur
California Market Center
Los Angeles
Through Oct. 19
LA Kids’ Market
California Market Center
Los Angeles
Through Oct. 20

Oct. 18
FBI’s Fashion All-Aboard
Runway Show
Union Station
Los Angeles
LA Men’s Market
California Market Center
Los Angeles
Through Oct. 19

There’s
more
on ApparelNews.net.
For calendar details and contact
information, visit ApparelNews.
net/calendar.
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SHOWROOM
Suite 1203
Escorpion
DRESSED 2 KILL
Suite 1206
Victoria Ashlee Jewelry

Calendar

LINGERIE

Upbra: Building a Better Push-Up

ENGEL’S SHOWROOM
Suite 509
Bezalel’s Handmade Jewelry
Creatif Designs
Iris Fashion/Cramilo
JOKEN STYLE
Suite 607
Ashina London
Bloom
Cover Me Swim
Feline
Orb Clothing
Simone Herrera
Sunseeker Swim
To Be Worn
KLA SHOWROOM
Suite 704
Pashma
Princess Goes Hollywood
SHOWROOM SHIFT
Suite 806
Two Danes
SUSAN BURNETT SALES
Suite 807
Bau Jour
BERNADETTE MOPERA
& CO.
Suite 813
Numph
O2 Collection/Melody
Peony and Moss
SHOWROOM 903
Suite 903
Fifteen Twenty
On The Road
THE GIG SHOWROOM
Suite 907
Blush Lingerie
Tommy John
THE RESIDENCY
Suite 921
Mauritius
BRANDY GARRISON SALES
Suite 1002
Nesh NYC
MARY MINSER SALES
Suite 1005
Ultimate Mik’s
STACEY KEYS SHOWROOM
Suite 1010
EZE Sur Mer
WBC SHOWROOM
Suite 1101
Analili
Atina Cristina
Label + Thread
THE LYNN GIRARD
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California Brands Continued from page 1
pany’s revenues are down to $408 million
after coming in at $420 million five years
ago. Its institutional term loans amount to
$485 million.
There are reports that True Religion is
looking for a turnaround expert after having
brought in John Ermatinger last year as the
company’s chief executive.
“True Religion is going down the drain,”
said Andreas Kurz, a former chief executive of 7 For All Mankind and now president of Akari Enterprises, an international
business consultant. “The premium-denim
market has contracted. People are working
with an old recipe where they import Italian or Japanese fabric to Los Angeles, make
it in Los Angeles and try to sell a jean for
$200 to $250. That doesn’t work anymore.
Consumers are more price-conscious.”
The Internet and new technology are
turning the apparel industry and the retail
world on their heads—with many trying to
conjure up the latest magic formula.
On top of this, department-store shoppers have been trained to hunt for bargains,
while younger consumers shun the majors
to search for uniqueness in their clothing
mix.
“The consumer is being trained to be
more frugal and to expect more for less, and
that is tough on brands” said Lloyd Greif,
president and chief executive of Greif &
Co., a downtown Los Angeles investment

business or have low credit ratings, making
it difficult for clothing manufacturers to get
financing from factors and banks to sell to
these retailers.
“The same thing that is going on in California is going on in New York,” said Paul
Zaffaroni, managing director at Roth Capital Partners. “These are problems that are
more of the industry.”
Rob Greenspan, president of Greenspan
Consult, points out that it is the nature of
the fashion business that things change,
going up and down like a roller coaster. A
savvy businessperson lays off people when
sales are down and hires when revenues are
up.
“When business gets bad, the smart business has to do the smart thing to survive,”
he noted.
But financial experts caution that other
survival techniques have to be put into place
and a whole new business strategy developed to keep up with modern times.
“The brands that are growing quickly are
the hot brands that go direct to the Internet
and reach the consumer by social media
and online,” Zaffaroni said. “We have seen
brands come out of nowhere and go from
zero to $30 million in sales in two or three
years—all online. The old way of opening
independent stores and department stores—
that model is broken.”
But good products still reign supreme.
Thomas Knapp, an assistant professor of

“The brands that are growing quickly are the hot brands that go direct to
the Internet and reach the consumer by social media and online. We have
seen brands come out of nowhere and go from zero to $30 million in sales
in two or three years—all online.”—Paul Zaffaroni
banking firm. “This is an industry under assault.”
Three Los Angeles labels hard hit recently are 7 For All Mankind, Splendid and
Ella Moss, sold to Israeli company Delta
Galil earlier this year for $120 million by
VF Corp., which bought the contemporary
labels for more than $1 billion several years
ago and saw revenues from the three drop
several years in a row.
With its new purchase, Delta Galil is laying off more than 100 people at the three
labels and combining the headquarters of all
three into one Los Angeles location.
“There was a perception that these brands
were on fire and now they are smoldering,”
Greif said, noting that Delta Galil is known
for selling down-market goods. “This is a
clear sign that these brands are in their maturity and are on a downhill slope. Whether
Delta Galil turns them around or milks them
until there is nothing left is still to be seen.”
J Brand is also struggling. Japanese giant Fast Retailing Co., parent company of
Uniqlo, acquired an 80 percent share of the
denim label in late 2012 for $290 million.
J Brand has been underperforming in recent years, forcing Fast Retailing to take a
$145.8 million impairment loss during fiscal 2016.
Premium denim is not the only category
taking major hits. Other California brands,
particularly those catering to department
stores, are being squeezed.
BCBGMaxAzria is laying off 123 people as it tries to come out from under a load
of debt that is owned principally by Guggenheim Partners, the company’s major
shareholder.

The new frontier
Financial experts catering to the apparel
industry point out that these problems are
not unique to California companies but to
the apparel industry across the country.
U.S. specialty stores have been shrinking in the last two years as many go out of
4 CALIFORNIA APPAREL NEWS
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clinical entrepreneurship at the University
of Southern California’s Marshall School
of Business and the founder of California
action-sports brand Honolua Surf Co., said
you have to continue to provide fashion hits.
“They have to fit with what is happening
in the world at the time and maintain a core
position,” he said.
Catering to the customer is also important.
“Nobody woke up and said there is nothing in my closet,” Knapp said. “It is really
getting people to make the decision that
they will choose you over other offerings.”
That is why many in the premium-denim
market, which is starting to see some momentum after years of sluggish sales, are
tweaking their merchandise mix to compete
with the athleisure movement. Denim companies are offering denim pants with spandex to make them more comfortable—even
making jog jeans that have the feel of a knit
but the look of denim.
“The athleisure movement is not about
to stop. People want more-functional and
-technical garments,” said Kurz of Akari
Enterprises.
Kurz noted that in the past it was taboo
to introduce spandex to men’s jeans because
men preferred traditional rigid denim.
“Now, even in men’s denim, the introduction of stretch fabric has found a great
audience because it is just more comfortable,” he said.
Product and price are two things most
apparel companies can deal with. But the
one cumbersome hurdle for many clothing
companies and retailers is getting a handle
on how to market and sell clothes online,
which is key to surviving. During the first
eight months of this year, department-store
sales tanked 5 percent compared to the same
period last year, while online sales jumped
a staggering 15.8 percent, according to the
U.S. Census Bureau.
“It is hard to figure out this digital strategy, but everyone knows they need to do
it,” Zaffaroni said. ●

APPARELNEWS.NET

10/6/16 6:50 PM

Model Chloe Lattanzi with Jelly

West Coast Rep Barbara Nogg
910 S. Los Angeles St., Suite 905, Los Angeles, CA 90015 | (310) 922-5254 | www.equestriandesigns.net
Made in USA
EquestrianDesingns_ApparelNews.indd 1

equestrian.indd 2

9/15/16 4:21 PM

10/6/16 5:59 PM

LOS ANGELES FASHION WEEK

JOHN ECKMIER

Jajaka by Ivan Gunawan

MANNY LLANURA

JOHN ECKMIER

Samsara

Blond and Bieber

MANNY LLANURA

MANNY LLANURA

Bezgraniz Couture

Cocktail Reception
6pm
Fashion Show
7:30pm

Ashton Michael

Vicken Derderian

MANNY LLANURA

Datari Austin

The Los Angeles Fashion Week event
known as LA Fashion Week, now in its third
season, hosted its runway shows at the Hollywood Athletic Club. The international lineup
included returning designers Ashton Michael,
Datari Austin, Vicken Derderian and Marcelo
Quadros as well as several collections that were
new to LA Fashion Week. Among the newcomers was Bezgraniz Couture, an international
company that makes “functional modern clothes
and accessories for people with nontraditional
body types.”
Fashion Week continues throughout the
month with Art Hearts Fashion Week at The
Beverly Hilton in Beverly Hills, Style Fashion Week at the Pacific Design Center in West
Hollywood, Fashion Week LA at The Bloc in
downtown Los Angeles and FBI’s All Aboard
fashion fund-raiser at Union Station in downtown Los Angeles. Then, in early November,
new event ReveLAtion—which will feature
runway shows, pop-up shops and industry panels—will bow at Siren Studios in Hollywood.
Additional runway coverage and a fashion-week
calendar can be found at ApparelNews.net.
—Alison A. Nieder

Get Your Tickets Now!
Fashionbizinc.org
213-892-1669

MANNY LLANURA

MANNY LLANURA

Kicking Off
a Month
of Runway
Shows in LA

Oscar Lawalata

MANNY LLANURA

Marcelo Quadros

Union Station
800 N. Alameda St.
LA, CA 90012
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LOS ANGELES FASHION WEEK
Cecilia Echenique

Rickyy Wong
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Daniela Bozza
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Irishlatina
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Cindy Wei Zhang

Recreation

MANNY LLANURA

Purana

MANNY LLANURA

Laison by Aurelia Santos

MANNY LLANURA

MANNY LLANURA

MANNY LLANURA

Rinda Salmun

An endless supply of
knowledge and service.
Comerica has been serving the unique needs of the apparel and textile industries for more than 25 years.
We deliver customized solutions to help you manage growth, cash, risk and wealth. Our commitment to our
customers has helped propel Comerica to become the leading bank for business.* When it’s time to choose
a partner to help you grow, come to Comerica, and Raise Your Expectations of what a bank can be.
It all starts here. Call us today or go to Comerica.com/apparel
Nick Susnjar, VP/Relationship Manager, LA Middle Market Banking, nsusnjar@comerica.com, 213.486.6243
Debbie Jenkins, VP/Relationship Manager, LA Middle Market Banking, djenkins@comerica.com, 213.486.6212
Tim Nolan, SVP/Group Manager, LA Middle Market Banking, tjnolan@comerica.com, 213.486.6216

®

MEMBER FDIC. EQUAL OPPORTUNITY LENDER.
*Comerica ranks first nationally among the top 25 U.S. financial holding companies, based on commercial
and industrial loans outstanding as a percentage of assets. Data provided by SNL Financial, June 2015.
CBC-6074-01 03/16
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Three Dots Launches Plus Sizes

Coming Oct. 14
Apparel Insiders and California Apparel News continue their
collaboration with the October 14 LA City Guide for
LA Fashion Market and LA Fashion Week.
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Downtown LA With Artist

Kim Dingle

Experience the heart of the city through the eyes of one of the area’s most celebrated creatives.

LEMON TART

By Rebecca Cringean

K

im Dingle is a feminist hero, astute social commentator, mischievous wit and all-around interesting person. She used to own
a vegetarian restaurant in Eagle Rock but
counts downtown Los Angeles as her home,
knowing and loving it inside and out.
But let us not fail to mention that most are
familiar with the name Kim Dingle from her
work as an acclaimed expressionist painter,
sculptor and installation artist. For decades,
Dingle’s art has challenged notions of
girlhood, depicting “Wild Girls” and “Priss
Girls” acting out in violent, subversive ways.
Whether inserting her devilish heroines
into famous historic scenes like George
Washington and the cherry tree or the flag
raising on Iwo Jima, or her sculptural Fatty
and Fudge characters turning on each other
in fits of mindless rage, Dingle says, via her
artist statement: “What about the violence? I
am a violent person. Not physically, but that
violence is in me. Those children are me, the
animals are me, I am them. Being a girl is
my background. Of course I have a feminist
consciousness but I don’t think of myself as
an artist who has a feminist agenda. No more
so than any other artist, male or female.”
A participant in the 2000 Whitney Biennial, Dingle’s works are also in the collections of the Los Angeles County Museum
of Art, MOCA Los Angeles, the Smithsonian American Art Museum and the Peter
Norton Family Foundation, among many,
many others. A true Southern Californian,
Dingle’s parents moved from Pomona to
LA proper when she was just a babe in
arms. We asked the artist to take us on a
tour of her DTLA. Her insight and pure affection for the heart of The City of Angels
was readily apparent. Here, we present Kim
Dingle’s Downtown Los Angeles.
How long have you been acquainted with
DTLA?
Kim Dingle: My life in the “Real Art World”
began in downtown LA in 1981. There were
two galleries on the corner of Mateo and
Jesse, a block from 7th Street. They were
clean, white-walled, open spaces for art that
were pretty much hidden in a rough neighborhood. I worked in both of these galleries
either as a volunteer or sometimes for $6 an
hour. My first shows were in those spaces

called LA Artcore and the Double Rocking
G. Where did we eat around there? I have
no memories of seeing any food.
What do you make of the current trendiness of DTLA?
KD: It’s about time. It’s not trendy in my
opinion. It’s real. There are deep roots of
creative people and creative effort going
into the landscape. It takes 35 years to get
something good to eat in a once desolate
neighborhood.
Is your studio/living space in or near
DTLA?
KD: My studio is three minutes from Chinatown in Cypress Park, just east of Dodger
Stadium.

Best place for breakfast?
KD: Zinc’s on Mateo near 6th.
Best coffee shop?
KD: Philippe’s, the oldest coffee shop in
Los Angeles, is so jam-packed with history it is vibrating. It’s so unpretentious.
They’ve had the same tables and chairs for
decades and the same employees. When
did they raise the price of a cup of coffee
from 10 cents?
Best art supplies in DTLA?
KD: BOBCO Metal Supply on Alameda. It’s
a sharp place.
Best retail space?
KD: The Last Bookstore on Spring Street.

Thank you for existing. You stayed true to
the print and cardboard and paper books,
which are now starting to trend again.
Favorite LA artist who is not you?
KD: Whaaaaaaat?
Best gallery or art space?
KD: In 1981, in DTLA, I was given my first
break in the art world. It was at LA Artcore,
which was run by a fantastic teacher named
Lydia Takeshita. Guess what? LA Artcore
is still going strong and being run by the
iron-fisted Takeshita. She is now located in
a wonderful historical building in Little Tokyo and showing exceptional artists from
around the world and selling for exceptionally great prices, I might add. Nonprofit.
Her dedication is astounding.
Best food in DTLA?
KD: Hands down, the best food is being
served at The Springs—again on Mateo. It’s
the best because it is the healthiest by far
and definitely the most difficult to pull off
because it’s raw, gourmet and vegan. Impressive. Plus, there’s wine and beer, which
I think must be good for you, too.

WINE BAR FOR CHILDREN AT MR. LING’S MARKET

Favorite street and vibe in DTLA?
KD: Chung King Road, Chinatown. Oh,
the history. This street is the perfect blend
of old and new, traditional, unconventional, contemporary galleries, rock musicians.
The original Chinese citizens from the ’40s
are still there keeping the tradition and welcoming the new. How can any street be that
clean and well-lighted? It’s private.
Any work directly influenced by DTLA?
KD: Hmm … only the inherent molecules
in the fabric of my work and being.

CAKE

NEVER IN SCHOOL

What does DTLA need, and what is still
great about it?
KD: The city needs to get Angels Flight operating again. There is a 1930s painting of
Angels Flight by artist Millard Sheets that
is always on display at LACMA. My mother
stood with me in front of this painting in
the 1970s and told me Angels Flight was a
real thing in DTLA. Last month I saw that it
has been resurrected, yay, but not functioning. Had to walk instead of riding Millard
Sheets’s painting. This is minor. DTLA is
awesome in its renaissance.

We invite you to impress inside this issue as we bring the fashion industry
and influencers the best of what the city
has to offer. From the new neighborhoods reshaping the local retail landscape to the under-the-radar restaurants worth exploring to the new destination boutiques revolutionizing retail,
the LA City Guide will bring you the best
of what the city has to offer.

The LA City Guide will be
distributed at:
LA Fashion Market
Designers and Agents
Coeur
ALT
Style Fashion Week
LA Mens Market
The LA City Guide will also be
distributed to a dozen showroom
buildings in the LA Fashion District.

Call now for special rates Terry Martinez

(213) 627-3737 x213

Three Dots has been known for its American-made luxe basics in ultra-soft fabrications
since the Garden Grove, Calif.–based company was founded in 1995. But Three Dots sizes
only ran from XS to XL—until now.
The company is launching its first plus-size
collection for Resort 2017. Initially, the launch
collection will be sold exclusively at Nordstrom as well as on the company’s website
(www.threedots.com) beginning in November.
“Most people would wait until Spring,”
said Three Dots
founder and president Sharon Lebon.
“[Nordstrom] liked
it so much they
bought Resort.”
Lebon said Three
Dots has experimented with plus
sizes in the past, but
this launch represents a commitment
to the category.
“Plus sizes need
special fitting,” she
said. “I wanted to make sure the fits were
right if it was going to be a hit. When we
first started Three Dots it took months to get
the fit right.”
Three Dots is working with Mark Singer, a
consultant and former manufacturer who produced plus sizes for his Vikki Vi label.
“We wanted to launch with someone who
would be our partner,” Singer said. “Together
we identified a niche that wasn’t currently
covered in the Nordstrom mix.”
Three Dots is known for “the fashionforward, easy T-shirt,” said Lindsay Lebby,

Three Dots’ director of special projects, who
said the collection is best classified as “fashion basics.”
For the launch, Three Dots worked with
Nordstrom to select pieces from the core collection, which have been redesigned for sizes
1X, 2X and 3X. Going forward, there will be
special pieces developed for the plus line.
For the first deliveries in November
and December, Three Dots’ plus collection will include fashion T-shirts, cardigans

and dresses in a range of fabrics including
brushed cotton, gauze, 1x1 rib, a brushed
Tencel hacci and a lightweight viscose/Lycra for garment-dyed pieces—“the fabric
takes color just beautifully,” Lebon said.
There will also be a few prints in the
launch collection. Everything Three Dots
makes is produced in Southern California,
frequently from domestic fabric suppliers.
Wholesale prices range from $30 to $88.
For more information, visit www.
threedots.com or call (213) 627-0299.
—Alison A. Nieder
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Karan’s Urban Zen Reopens in West Hollywood

Print +
Online + Archives
= Total Access
Get Yours Today
and
Save 75%!
call toll-free
(866) 207-1448

737 x213
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Fashion star Donna Karan will bring her
Urban Zen concept to the Los Angeles area
for a second engagement.
Karan ran an Urban Zen store in Los Angeles from 2011 to 2012. In mid-October she
is scheduled to hold a grand opening for a
permanent Urban Zen store, located at 9045
Nemo St. in West Hollywood,
Calif., near the intersection
of Santa Monica Boulevard
a n d D o h e ny D r ive . T h e
2,000-square-foot store will
offer the Urban Zen women’s
clothing brand, furniture and
jewelry. It also will feature
a kitchen serving salads and
health drinks. The grounds of
the space will provide a garden and space for talks and
seminars for Karan’s Urban Donna Karan
Zen organization, which focuses on spirituality and healthcare issues,
Karan said.
“The property is really special. Not only
does it embody LA in personality, it has an

indoor/outdoor feeling that is so important
to me and is a big part of our brand. There’s
also a beautiful garden. What could be more
Zen than that?” she said.
The brand also has stores in Aspen, Colo.,
and Manhattan as well as other New York–
area stores in Manhasset and Sag Harbor.
The Urban Zen brand has been
sold in Bergdorf Goodman and
A’maree’s in Newport Beach,
Calif. The womenswear brand
offers high-end dresses, knitwear,
tops, bottoms, coats and jackets,
often with a bohemian edge. Retail price points for jackets can
range from just under $1,700 to
just under $7,000.
The West Hollywood store
also sells furniture, art, accessories and home décor. The
interior design of the store is
reminiscent of Karan’s home, according to a
brand statement. The store features Balinese
“Urban Zen” chairs and Haitian-designed
decorative accessories.—Andrew Asch
RUVEN AFANADOR
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DONNA’S STORE: Entrance to the store interior, left, and garden area
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Fashion Resources
Fashion Business Inc.

110 East Ninth St., Suite A792
Los Angeles, CA 90079
(213) 892-1669
http://fashionbizinc.org
Products and Services: Fashion Business Inc. is the fashion industry’s knowledge resource center to help you turn your entrepreneurial
dreams into a profitable reality. We cater to everyone from up-andcoming designers with the next great idea to established companies
looking to retrain their workforce for today’s new economy or who
simply want early access to tomorrow’s fashion superstars. We are a
member-based organization anchored in downtown Los Angeles with
access to the worldwide fashion industry. We not only stay on top of
every trend in the industry, but our mission is to communicate that
information to fashion professionals like you worldwide.

Texollini

2575 El Presidio St.
Long Beach, CA 90810
(310) 537-3400
www.texollini.com
Products and Services: We at Texollini use state-of-the-art technology to supply the fashion and garment industries with innovative and
trend-driven fabrics. Speed-to-market, trend insights, and quality
control have been the cornerstones of our Los Angeles–based facility
for over 25 years. Our in-house vertical capabilities include knitting,
dyeing, finishing, and printing, and our development and design
teams are unparalleled. Contact us to find out how our quality-driven
products will enhance your brand.

This listing is provided as a free service to
our advertisers. We regret that we cannot be
responsible for any errors or omissions within the
Resources Guide.

To advertise Email:
june@apparelnews.net
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PO Box 817
Hermosa Beach, CA 90254
(310) 339-4355
Fax: (310) 421-1430
www.woodunderwear.com
info@woodunderwear.com
Products and Services: Men don’t have enough options...especially
compared to women’s options for shopping. Being outdoor people, a
link with beach, ocean and snow sports was natural. Thus, the name
“Wood.” It embodies our brand: fun, keep-it-real, aspiration to push
further no matter your sport, level or age. It’s also about fashion, or
our slightly irreverent take on it. We want to get every man into a
great pair of underwear that he can feel and look fabulous in....and
feel great about the price as well. We aim to make great underwear
that is approachable and accessible at the right price point and you
can feel comfortable buying and wearing it. Our brand brings you in,
our product brings you back. Visit us at MRket/Vanguards Gallery in
Las Vegas, Booth #321, and on NuOrder.
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Fax: (805) 686-4452
Rick@equestriandesigns.net
www.equestriandesigns.net
Products and Services: Equestrian Designs’ fashion-forward line
takes you from ranch trails to an elegant evening out on the town in
cozy comfort and chic style. Equestrian has evolved from our original
riding breeches, which are still hot, to a trend-setting women’s
contemporary line showing five times a year coast to coast. EQD’s
dedication, for over twenty-five years, to providing the consumer
with flattering functional fashion has grown a dedicated following.
Tack room to boardroom, comfy chic to edgy silhouettes, Equestrian
Designs has your look and feel. We cross generations with mothers
and daughters shopping for the same line!
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FIT MODELS

HOVIK M. KHALOIAN

CPA

Over 30 years experience
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Patterns Making
First Samples
Duplicates

520 N. CENTRAL AVE., SUITE # 650
GLENDALE, CA 91203
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Women Contemporary Knits and Wovens
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EMAIL: CARMENPATTERNS@YAHOO.COM
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CONTRACTOR

WWW.CARMENPATTERNS.COM

MODEL SERVICES

Sun Pattern
PATTERN
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MINI PRODUCTION

Tel: (213) 219 0666 ( English)
(213) 458 9558 ( Korean)
Fax: (213) 747 9466

SEWING MACHINE SERVICES
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CLASSIFIEDS
Visit www.apparelnews.net/classifieds
to place your ad in our self-serve system

www.apparelnews.net

Jobs Available

Jobs Available

PRE-PRODUCTION COORDINATOR
Fortune Swimwear LLC is seeking a qualified
Import Pre-Production Coordinator to join our
team. Individual must possess strong organiza‐
tional, communication skills-both written and
verbal. Must have knowledge on fabrics, colors
and basic understanding of garment construc‐
tion as well as technical knowledge of produc‐
tion preferred. MS Office proficiency is required.
Blue Cherry knowledge a plus. Minimum 3-5
years’ experience required.
Qualified applicants, please fax resume to
310.733.2135

CONTROLLER/FINANCE/MANAGER
Apparel Production Services Global Inc. located
in Chatsworth, CA is looking for Controller.
Candidate must have 10+ yrs of progressively
responsible experience for an apparel manufac‐
turing company. CPA or CMA highly desired.
Will also manage divisional financial reporting
and coordination with Parent company. Duties
will include communication, financial reporting
and strategic planning related to financial goals
and structures.Will be expected to travel as
needed to company subsidiaries, as well as to
potential acquires to conduct due diligence.
Send resume to: gantonio@aps-group.com
NYC OR LA BASED SELLER
"LA Based Kids Co. looking for either NYC or LA
Based Seller. We are looking for an experienced
& highly motivated seller to join our Sales
Team. Qualified candidates will have established
relationships with national retailers—depart‐
ment specialty & big box—for brand & private
label accts. Candidates must have a proven
track record in successfully pioneering new
business. 5+ yrs exp. in Kids Market. Duties
would include opening new accounts, managing
current accounts & Travel is a must.
Please email at …… info@avaandyelly.com

SALES EXEC - JRS FASHION TOPS
Highly motivated seller to join our Sales Team.
Qualified candidates will have established rela‐
tionships with national retailers—department
specialty & big box—for brand & private label
accts. Candidates must have a proven track
record in successfully pioneering new business.
5+ yrs exp. in JRS Market. Travel is a must.
Email to: tlamantain@selfesteemclothing.com
PRODUCTION COORDINATOR
Established El Segundo, CA based baby bedding,
accys/gift mfg seeks an experienced Product
Coordinator. Coordinates product delivery. As‐
sist with development/product approval
process. Assure QC standard. Knowledge of
fabrication/sewing construction. Ability to speak
Mandarin a plus. Requires 5 years min experi‐
ence. A Team player. Very competitive com‐
pensation package. hr@lambsivy.com

•ENTREPRENEUR
A unique opportunity exists for a motivated self
starter. We are a hosiery company expanding
to internet commerce. Seeking a fashion
minded person with incredible skills in social
media and computer. Open to all possible
arrangements, email letter or resume to:
sokmavn@gmail.com. This is an opportunity for
ownership in compensation package.
10 CALIFORNIA APPAREL NEWS
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Jobs Available

SALES EXEC
Needed for Branded Young Contemporary
Sportswear/Dress/Denim showroom at the
New Mart in LA. Highly Motivated, Team
Player/Seller with at least 5 yrs’ exp. of
successful Proven track record w/established
Sp. St. and Small Chain for the 13 western
states. This candidate will work out of our coop‐
erate Showroom. Must be able to travel. Salary
and Commission and Company Benefits
commensurate on experience.
Pls forward resume to: Jordan@v elv etheart.com
FRONT DESK & GENERAL OFFICE
SUPPORT
Fortune Swimwear LLC located is seeking a
front desk office employee to manage incoming
calls, serve as initial contact for walk-in cus‐
tomers, invoicing, inbound and outbound pack‐
age management, report processing, and other
administrative support. May work on special
projects. Must be able to multi-task and priori‐
tize. Strong communication and organizational
skills are required. MS Office proficiency is re‐
quired. Prior administrative exp. is preferred.
Qualified applicants, please fax resume to
310.733.2135
•MERCHANDISE COORDINATOR
Ladies hosiery company located in Van Nuys,
looking for fashion-forward, enthusiastic, hardworking individual motivated by challenges.
Duties: ensure sample development & prod'n is
received as ordered & on time from vendors,
track, receive, log & send samples.
Send tech packs to vendors, communicate daily
to manage sample organization, cataloging &
archiving. Copyright filing, update line lists.
Ability to interface effectively w/multiple depart‐
ments & ability to work independently, need to
have strong computer skills, w/working knowl‐
edge of Word & Excel, be organized & detailed,
knowledge of Photoshop & Illustrator a plus.
Salary: 13-15 per hour, 1 to 2 years experience
in apparel, email resume and salary history to:
Susie@dmlsocks.com
1ST TO PRODUCTION PATTERNMAKER
Wilt seeks an experienced 1st-Production
Patternmaker, able to do own production. Must
know Tuka. Min. 14 years experience garment
dye knowledge preferred.
E mail: parcandpearl@parcandpearl.com
SALES REP
A Taiwanese Public Textile Mfg. seeking sport,
active, outdoor fabric and garment experience.
Motivated sales representative with current
relationships & established accounts. Major
stores, Specialty stores, Large Volume, Private
Label. Please contact: stevew@trlagroup.com

Real Estate
"YOU'RE OFF TO GREAT PLACES!
TODAY IS YOUR DAY! YOUR MOUNTAIN
IS WAITING. SO GET ON YOUR WAY."
DR. SEUSS
Showrooms
Studios
Office
213-627-3754S

Buy, Sell and Trade
•WE BUY ALL FABRICS AND
GARMENTS*
WE BUY ALL FABRICS AND GARMENTS. No lot
too small or large. Including sample room
inventories Silks, Woolens, Denim, Knits, Prints,
Solids Apparel and home furnishings fabrics.
We also buy ladies', men's & children's
garments. Contact Marvin or Michael
STONE HARBOR (323) 277-2777
WE BUY FABRIC!
Excess rolls, lots, sample yardage, small to
large qty's. ALL FABRICS! fabricmerchants.com
Steve 818-219-3002 or Fabric Merchants 323267-0010

Jobs Wanted
FREELANCE PATTERNMAKER
25 Years Experience. 1st/Prod. Patterns/
Fittings/Samples/Techpacks. Expert Draper.
Tukadesign Patternmaking. In House or Out.
mod@margaretondemand.com or 818-679-2007
35 YRS EXP'D
1st/Prod. Patterns/Grading/Marking and Specs.
12 yrs on Pad System. In house/pt/free‐
lance/temporary in-house as well. Fast/Reliable.
ALL AREAS Ph (626-792-4022)

APPARELNEWS.NET
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Jobs Available

Jobs Available

GRAPHIC ARTIST-GIRLS 7-16
Strong visualization and creative direction for
fashion tops and screened t-shirts. 80%
screen, 20% prints. Knowledge of separations
and embellishment techniques. Fresh ideas,
self-initiative and team effort are critical. Create
artwork with a keen understanding of our
customers’ needs. Must be highly organized,
driven for results and able to communicate
creative ideas clearly.
Submit PORTFOLIO with resume to:
screengraphics2016@gmail.com

CLASSIFIEDS
Visit www.apparelnews.net/classifieds
to place your ad in our self-serve system

Jobs Available

FULL TIME SALES ASSISTANT
Sanctuary Clothing is looking for a full-time
sales assistant to work out of the LA Show‐
room. Excellent opportunity to grow with the
company. Please send resumes to
Alexandria@sanctuaryclothing.com.
Looking to hire immediately.

PAT T ERN MAKER
Karen Kane is seeking a 1st thru production
pattern maker for its established better
sportswear division and emerging contemporary
divisions.
Strong
communication
skills,
attention to detail, great organization skills,
self-motivated, energetic. Computer literacy a
must, knowledge of Gerber system is beneﬁcial.
Bilingual a plus. Min 2 yrs experience. Fax
resume with salary history to 323-277-6830 or
email in PDF or Word format only to:
resumes@karenkane.com

PAT T ERNMAKER
We are currently looking for a Patternmaker with
Sportswear or Activewear experience.Ability to
organize work, manage time and schedule
projects to meet deadlines. 1st through
production patternmaking for the creation and
execution of Sportswear product. Expertise at
garment ﬁt, construction, textiles, shrinkage.
Qualiﬁcation Requirements □ Knowledge of
garment wash, dye wash □ Experience in
Sportswear or Active wear □ Knowledge and
experience with Gerber and Illustrator. We offer a
competitive compensation and beneﬁt package
including health, dental, 401K, paid vacation,
and product discount. Please submit your
resume and salary history to hrdept@mbwswim.
com

T ECHNICAL DESIGNER
NYDJ Apparel is seeking an experienced
Technical Designer. Creation and updating of all
First to Production Technical Packages for Missy,
Petite and Women Divisions. Lead ﬁt sessions
and send pattern corrections to the overseas
fact ories. Track sample submissions. Excellent
beneﬁts & work environment. No phone calls
please. Send resume and salary history to: eric.
ueno@nydj.com
PRODUCT DEVELOPMENT COORDINAT OR
AND MERCHANDISING COORDINAT OR
Santa Monica based company seeks: •PRODUCT
DEVELOPMENT COORDINATOR• 5+ yrs exp. in
evaluating
material
performance
&
communicating
across
multiple
product
categories. Organized. Detail-oriented. Strong
time mgmt. skills. Excl. written & verbal comm.
skills. Computer literate. •MERCHANDISING
COORDINATOR• 5+ yrs exp. in Merchandising &
Product
Development. Excel, Illustrator,
Photoshop w/ strong collaboration, analytical,
organizational and prioritizing skills. Fashion
Merchandising
degree
preferred. GREAT
BENEFITS. BOTH F/T Fax resumes to (310)8280091 or email koirecruiter@koihappiness.com

we’re blogging

Jobs Available

Jobs Available

APPAREL BOT T OMS COMPANY SEEKING
INDIVIDUALS T O FILL T HE FOLLOWING
POSIT ION. INCREDIBLE OPPORT UNIT Y FOR
T HE RIGHT INDIVIDUALS
IMPORT
PRODUCTION
COORD./M ERCHAN DISER Highly motivated
person with 2-3 years exp. in the junior/special
sizes denim bottoms market needed to assist in
import production. • Must have well rounded
knowledge of overseas garment production &
construction • Know how to read TECHPACKS and
understand technical garment terms. •
Experience with measuring garments as well as
approving ﬁnished garments, lab-dips, fabrics,
etc. • Must be a self-starter, detail oriented
individual and have strong written and verbal
comm. skills. Email to hrdept229@gmail.com or
fax resume with salary history to: (323) 657-5344

PRODUCT ION ASST
Min 5 yrs experience for established, stable
apparel manufacturer in business 19 years. We
are looking for a responsible, detail oriented
person. This multi-tasking position includes
purchasing trim, fabric, issuing cutting tickets
and work orders to sub-contractors for
embellishment. Must be good with follow up.
Computer skills such as Outlook, Excel and Word
are required. Must speak and write English,
Spanish speaking is considered a plus.
Background check required. Please fax resume to
888-677-5579 or email to info@kingsburyunifor
ms.com. Do NOT send your resume as an
attachment, please cut & paste your resume into
the body of your email. Location: Torrance/ So
Gardena area. * Compensation: $ 15-19/hr Full
Time + health beneﬁts

For classified advertising information:
call Jeffery 213-627-3737 ext. 280,
email classifieds@apparelnews.net or
visit www.apparelnews.net/classifieds
to place your ad in our self-serve system

THERE’S
MORE
on ApparelNews.net

PRODUCTION COORDINATORCOMMERCE
Tech packs, production T&A, WIP daily. Must
meet deadlines, team worker and organized.
Min 3 yrs exp. Microsoft Word and Excel
EMAIL TO: UNIQUESTYLEHR@GMAIL.COM

P 213-627-3737 Ext. 278, 280
F 213-623-1515

www.apparelnews.net

T RIM ASSIST ANT
Karen Kane is seeking to ﬁll a trim assistant
position.The person will be responsible for ﬁlling
trim orders for cuts •Data entry of cut tickets,
POs, receipts •Prior experience in a Trim dept.
and/or minimum of 2 years’ experience. in the
industry •Strong communication skills, oral &
written •Strong MS Ofﬁce skills, especially
Excel •AS400/VPS software knowledge a plus
•Bilingual English/Spanish a plus Fax resume
with salary history to 323-277-6830 or email in
PDF or Word format only to resumes@karenkane.
com

T RIM BUYER
NYDJ Apparel is seeking an experienced Trim
Buyer to lead trim development and buying for
the company. Interact with product teams to
ensure appropriate inventory, with the goal of
on-time delivery of ﬁnished goods. Continuously
analyze production and calendars, while seeking
cost savings or other efﬁciencies. Excellent
beneﬁts & work environment. No phone calls
please. Send resume and salary history to: eric.
ueno@nydj.com

SPEC WRIT ER
Immediate opportunity for a detail oriented and
well organized individual who will be
responsible for writing spec sheets and sending
sample approvals to buyer. Must be computer
literate in excel, illustrator/Photoshop and be
able to work well under pressure. Fax resumes
(323) 887-8484

EDI & LOGIST ICS COORDINAT OR
We are looking for an experienced EDI &
Logistics Coordinator to join our team.
Receiving and processing EDI orders. Creating
UPC's. Preparing shipping documents, arranging
pick up. Must have knowledge of GXS Inovis
Catalog. GXS DiCentral. 3-5 years' experience.
Please send resume to careers@moda-luxe.com

T ECHNICAL DESIGNER FOR OUR MISSY
DIVISION
• Minimum 3-5 years experience • Illustrator,
photoshop, Excel • Create tech packs for
overseas & domestic vendors• Experienced in
conducting ﬁttings, generating ﬁt comments... •
Pattern making knowledge a plus • Excellent
communication skills – written & verbal • Team
player and works well with others. Send resume
to vitae101@gmail.com

CUST OMER SERVICE
A premium denim LA based company is seeking
for a customer service. Duties will include but not
limited to data entry, shipping and invoicing.
Must have strong written and verbal
communication skills. Must be proﬁcient in
excel, word, outlook and PAS. Must have a
minimum of 2 years in the denim industry. E-mail
resume and salary requirement to: info@blackor
chiddenim.com

The editors and writers of
SALES REPRESENT AT IVE - MISSY (LOS
ANGELES OR NY)
New misses and plus size knitwear line seeking
talented Sales Representative to be located
either in Los Angeles, CA or NY. Must have an
active department store, major retail or
specialty store relationships to bring to the
table. Please email resume to: liz@lunajai.com

California Apparel News
DESIGNER
Fast growing contemporary company seeks
Designer for womens sportwear wovens & cut &
sew knits. Candidate must have ﬂair for fashion
and detail, and be proﬁcient in Adobe
Photoshop/Illustrator & Microsoft Ofﬁce. Please
send portfolio samples and resumes with salary
history to jobshr000@gmail.com

are blogging at

ASSIST ANT DESIGNER
Assisting Head Designer for design, trim, &
fabric sourcing for the junior/young missy market
for an LA Import Garment Manufacturer.
Minimum 2 years experience. Good computer &
graphic skills on Photoshop. E-mail Resume
sammy@majorapparelgroup.com

PROD. PAT T ERNMAKER
EXP. DENIM PATTERNMAKER NEEDED. MIN. 5
YRS IN DENIM EXP A MUST. PREMIUM DENIM EXP
PREFERRED. TUKA SYSTEM EXP A PLUS.
RESUME W/SALARY HISTORY A MUST FAX: 323488-9781 EMAIL: heathery@bleu-la.com
ONE OF T HE LARGEST AND FAST EST
GROWING T EXT ILE COMPANIES IN T HE USA
Looking to hire for full time position: 1.
Import /Prod'n 2. Secretary/Cust. Support Pls.
contact: abraham@paramounttextile.com

ApparelNews.net/news/blogs
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Cover: LA Runway

Cover: LA Runway

Axis at Capsule 10/17–18
Coeur 10/17–19
ALT 10/17–20
LA Fashion Market 10/17–20
Designers & Agents 10/17–19
LA Gift & Home Market 10/17–20
FBI All Aboard Runway Show 10/18
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Denver Apparel & Accessory Market 10/23–25
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Capabilities that inspire

For over 25 years, we have manufactured our collection of more
than 4,000 European-quality fabrics in our Los Angeles-based
facility. We offer faster deliveries, superior quality control, and
vertically-integrated services for all major fashion categories.

tex.indd 1

10/5/16 12:52:18 PM

